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Objective  
 

Remove friction. Make satisfied customers. And grow businesses. That’s what I’ve done for more than 
two decades.  
 
I’m a dynamic UX advocate, mentor, and leader looking for an organization ready to maximize my 
extensive experience in user-centered design by leading a high-performing team of UX, researchers, 
designers, and content writers by partnering with smart, cross-functional teams to deliver the absolute 
best experiences for their customers, partners, and stakeholders via all digital touchpoints including 
desktop, mobile wed, native app, and email. I have a proven track record of utilizing data, analytics, and 
user inputs to create experiences that create happy customers and make businesses more successful. 

 
Experience 

Goldman Sachs  ::  Lead Product Designer - Consultant  ::  Dallas, TX  ::  August 2025 – Present 
 

• Lead UX/UI design and user research initiatives within Goldman Sachs engineering team. 
• Facilitate all UX/UI design projects for the GS Entitlements Program that manages global user 

access to all applications, systems, and technology access for all employees. 
• Work within the engineering team sprint-based model to provide UX/UI design, consultation 

and reviews. 
• Create Figma designs and prototypes that comply with GS design systems and brand 

standards. 
• Operate within a global delivery team to ensure efficiencies of application privilege management 

across more than 10,000 GS employees. 
 
 

Slide UX  ::  Principal UX Designer - Consultant  ::  Dallas, TX  ::  September 2024 – May 2025 
 

• Led project discovery sessions for client industries, including crowdfunding, education, and 
loyalty programs. 

• Led user research initiatives including, mapping product current states, UX audits, competitive 
reviews, stakeholder and customer interviews, and user testing. 

• Delivered requirement recommendation documentation based on stakeholder needs, 
interviews, and customer interviews. 

• Created user persona groups, journey maps, and mapped requirements to journey phases to 
inform business priorities to optimize high-impact portions of the experience first. 

• I developed wireframes, design concepts, and intuitive user interface designs tailored for both 
desktop and mobile platforms using tools like Figma, FigJam, and Miro.  

• I successfully created and implemented comprehensive design systems for clients, driving 
innovation and excellence in their new product design initiatives.  

 
One Technologies  ::  Sr Director, UX/UI Design ::  Dallas, TX  ::  March 2018 – March 2024 
 

•    Managed seven UX, UI designers, and content writers. 
•    Established long-term vision of all UX strategy and design for this subscription-based credit scores 

and reporting product, including desktop, mobile web, and native app.  
•    Utilized data and analytics to continually improve conversion rate and increase time on subscription. 
•    Increased the conversion rate for ScoreSense® subscription acquisitions by over 40%. 
•    Increased subscription revenue per customer increased from $122 to $155.        
•    Achieved 18% boost in customer email engagement and click-through rates. 
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•    Led all UX/UI phases, including research, customer journeys, content creation, wireframing, 
prototyping, optimizing UI design, A/B testing, and branding in this fast-paced agile product 
environment.  

•    Sold in and instituted the company's first brand design system utilizing Sketch, Invision, and Figma. 
•    Led ADA compliance efforts and updates across all digital customer touchpoints. 

 
Ansira  ::  AVP, Customer Experience  ::  Addison, TX  ::  January 2010 – September 2017 
 

• Led a high-performing team of eight information architects, UX/UI designers, and content 
creators to deliver world-class user experiences for brands including Rent-A-Center, FedEx 
Office, Carpet One, Purina, Coca-Cola, Panera, 7-Eleven, and others. 

• Grew the UX discipline from a small startup of 50 employees to the third largest private 
marketing agency in the U.S. with over 650 employees. 

• Led user-centered research and design via user interviews, customer satisfaction surveys, 
online user testing, A/B testing, and usability testing. 

• Used customer data to develop customer journeys, wireframes, UI designs, prototypes, and 
design systems for 100s of desktop, mobile web, email campaigns, and native app projects. 

• Transformed Rent-A-Center's online presence by launching our first e-commerce experience, 
crafting streamlined checkout flows, and comprehensive specifications for account 
management that enhance customer satisfaction to drive conversions.  

• Launched a single-sign-on pet management system and email template strategy for Purina 
brands, increasing the marketable database by 400%.  

• Led content strategy and page design for FedEx Office to ensure brand consistency of in-store 
experience and drive store visits by promoting specific products and services. 

 
RAPP  ::  VP, Digital/Customer Experience  ::  Irving, TX  ::  June 2008 – October 2010 
 

• Established a new vision and structure for the RAPP Dallas digital group and managed 10 UX and UI 
designers, information architects, and front-end developers. 

• Collaborated with various agency departments and client leadership to define processes, execute 
digital planning, oversee customer experience, and launch client websites, emails, and mobile 
applications. 

• Designed an engaging new franchise website for 7-Eleven, aimed at amplifying the promotion of its 
fast-growing business and attracting potential franchise owners. 

• Revamped Macy’s Rewards program by simplifying registration, improving account management, 
and enhancing access to points, making it easier for members to enjoy their rewards. 
 

Handango  ::  Director, User Experience  ::  Hurst, TX  ::  April 2007 – June 2008 
 

• Led a team of five UX/UI and front-end development teams for a prominent content aggregator 
and mobile app retailer in developing web-based and mobile app storefronts across all device 
platforms. 

• Redesigned and rebranded Handango through all online and in-app mediums, while migrating 
to the ATG commerce platform. 

• Responsible for overseeing consistency of in-app design and shopping experience across 
dozens of carriers, mobile OEM device types, and platforms. 
 

Sabre Holdings  ::  Director, Creative Services  ::  Westlake, TX  ::  June 2005 – April 2007 
 

• Managed a team of seven print and web designers responsible for 100% of print, digital, and 
trade show creative for 13 of the 14 Sabre brands. 

• Collaboration with the brand marketing teams and internal product groups to plan, design, and 
execute both internal and customer-facing digital marketing products with the goal of 
increased sales or customer retention. 

• Led functional requirements, design, and user testing for Sabre Airline Solutions customer 
management portal; primarily focused on customer management service tool for over 100 
airlines. 



• Redesigned and branded the overarching Sabre Holdings umbrella digital and print experience. 
 
American Airlines  ::  UX Lead – Contractor  ::  Ft. Worth, TX  ::  November 2003 – June 2005 
 

• Led all UI design of AA.com for the American Airlines digital marketing team as a contract consultant. 
• Led UX and UI design for version 2.0 of the American Airlines self-service ticketing kiosk experience. 
 

Xceed  ::  Director, User Experience  ::  Dallas, TX  ::  December 2001 – June 2003 

 
• Led a team of 11 information architects, UI designers, and front-end developers in the 

planning, design, and implementation of several large-scale ATG e-commerce projects, 
including all Hilton brand sites and Herman Miller. 

• Redesigned seven Hilton Hotel website experiences and reservation systems under a common 
set of ATG platform-based templates. 

 
 
SixtyFootSpider  ::  Creative Director  ::  Irving, TX  ::  December 1997 – June 2001 
 

• Led a team of 20 Designers, writers, front-end developers, and Flash designers for this fast-
paced premier digital marketing agency. 

• Member of the senior leadership team in the development of the business plan, brand, and 
overall business strategy. 

• Redesigned the  Bahamas.com reservations site after developing extensive knowledge of the 
independent island experiences to market each as a unique destination. 

• Designed and developed many award-winning website projects for the United States Air Force 
to drive awareness and increase leads. 

• Redesigned and launched the Subaru of America website experience. 
 
Killion McCabe & Associates  ::  Art Director ::  Dallas, TX  ::  June 1995 – December 1997 
 

Designed direct marketing and specialized advertising campaigns for a broad range of Christian-based not-
for-profit clients. Helped launch and grow a new digital side group within the agency. 
 

Skills + Tools 
Figma  
Sketch 
Miro 
Adobe Creative Suite 
Axure 
Invison  
Usability Testing 

Heuristic Evaluations 
Journey Mapping 
HotJar 
Market Research 
CSAT Surveys 
Prototype Development 
HTML/CSS 

Jira  
Confluence 
ADA Compliance Design 
Word  
Excel 
PowerPoint 

 
Education 
Texas Tech University  ::  Bachelor of Arts, Design Communication 
 
Awards + Recognition 
Gold Tops Award  
Silver Tops Award  
Bronze Tops Award  
Silver ADDY - DSVC 
American Advertising Federation Excellence Award 
Print Magazine Interactive Annual Award – Institutions  
 

I have more than 20 years of experience strategizing and designing UX and UI experiences for B2B, B2C, SaaS based products and software solutions. I have solved countless mobile, (iOS and Android) web, and mobile web problems through UX qualitative and quantitative research (surveys, user interviews, discovery sessions, competitive reviews, heuristic evaluations, usability testing, low-cost online design testing) that drive user-centered design decisions that deliver real tangible benefits to both end users and businesses. My industry 
experiences include travel and tourism, automotive, food service, military, ecommerce, subscription, credit reporting, loyalty programs, retail, mobile app content retail, telecommunications, airline industry, and many more. 

 
 



 


